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Age Composition SWPA Workforce
3rd Quarter of  2003

(Data: LED)
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Rank Industry Subsector % of Jobs
1 Educational Services 7%
2 Food Services and Drinking Places 7%
3 Professional, Scientific, and Technical Services 6%
4 Hospitals 5%
5 Ambulatory Health Care Services 5%
6 Administrative and Support Services 5%
7 Nursing and Residential Care Facilities 3%
8 Credit Intermediation and Related Activities 3%
9 Food and Beverage Stores 3%
10 Specialty Trade Contractors 3%
11 Executive, Legislative, and Other General Government Support 3%
12 General Merchandise Stores 3%
13 Merchant Wholesalers, Durable Goods 2%
14 Social Assistance 2%
15 Insurance Carriers and Related Activities 2%
16 Management of Companies and Enterprises 2%
17 Motor Vehicle and Parts Dealers 2%
18 Primary Metal Manufacturing 2%
19 Religious, Grantmaking, Civic, Professional, and Similar Organizations 1%
20 Construction of Buildings 1%
21 Fabricated Metal Product Manufacturing 1%
22 Machinery Manufacturing 1%
23 Personal and Laundry Services 1%

Share of All Industry Employment 70%

Top SWPA Employing Industries, All Ages
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Top SWPA Employing Industries, 65+

Rank Industry Subsector % of Jobs
1 Educational Services 8%
2 Administrative and Support Services 6%
3 Professional, Scientific, and Technical Services 5%
4 Food Services and Drinking Places 4%
5 Food and Beverage Stores 4%
6 Ambulatory Health Care Services 4%
7 General Merchandise Stores 4%
8 Executive, Legislative, and Other General Government Support 4%
9 Religious, Grantmaking, Civic, Professional, and Similar Organizations 3%
10 Transit and Ground Passenger Transportation 3%
11 Merchant Wholesalers, Durable Goods 3%
12 Nursing and Residential Care Facilities 3%
13 Social Assistance 3%
14 Motor Vehicle and Parts Dealers 3%
15 Amusement, Gambling, and Recreation Industries 2%
16 Personal and Laundry Services 2%
17 Hospitals 2%
18 Real Estate 2%
19 Specialty Trade Contractors 2%
20 Credit Intermediation and Related Activities 2%

Share of All Industry Employment 71%
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Next Steps

• Identify industries with workforces that are “old.”

• Survey these industries to uncover possible problems.

• Publish findings.

• Convene regional forum / event.

• Promote solutions.
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Board Assistance

1) Act as industry experts or identify industry experts to 
comment on the study.

2) Please complete our survey before you leave.


